StrataMark Dynamic Solutions @Ma'k

— Brand Category Extensions —

Strong brands can provide an opportunity to extend into new
categories. Of course, the best opportunities are those with
attractive revenue potential and strong consumer connection to
your currently recognized brand equity.

StrataMark assesses the potential for category extensions using
a number of metrics, including a composite score, assessing
degree of competition, drilling down to understand best fit, and
demographic profiling among concept acceptors.

Concept Acceptor (CA) Score Summary GRTFO

Total Sample — All Concept Extensions Tested Premium Fixtures

Retractable Qutdoor Spigot 583 ‘\ Qutdoor Kitchen Sink 44.0

Soap Dispenser Faucet 51.3 Bathroom Storage Units 436

Tauwgl Bars A8 Shower Soap Dispenser 433

Closet Coat Hooks 49.0 > Top-Tier

Electronic Shampoo Dispenser 433

Towel Warmer 427 /

Vater Hose Storage ]41‘.1‘ ™

e w7 _

: Outdoor Beverage Cart 4.7
Portable Shower :|4.0
o B
46.0 > Mid-Tier Decorative Cabinet Hardware_:l 38.0

453 Garge Sink & Work Area 37.3

Qutdoor Water Mister

Bathroom Sinks

Kit/Bath Cabinet Hardware
Laundry Room Accessory
Decorative Vent Grates

Qutdoor Water Fountain

| Filtered Water Dispenser | : o
________ (Control) 450 | : Bathroom Lighting 347 J

HOTE: Fictional brand and data.
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Concept Acceptor Score Summary GREFO

Top-Tier Concepts Premium Fixtures
Filtered Soap Closet | Outdoor Outdoor
TOTAL RESPOMNDENTS Wtr. Disp| Retract. | Disp. Towel Coat Water | Bthrm |Hi. Press.
curl) Spigot | Faucet Bars Hooks | Mister Sinks | Connect.
Base - Total Per Group {7150) 7750) (150) (7E0) [1E0) [150) [750) (1500
B (6 D E F G H d
% %

Category Acceptor Score
Top-2 Box On Purchase Intent

& Liking for Grifo s Manufacturer 450 58.3 51.3 50.0 49.0 49.0

Purchase Intent
Definitely/ Prabably Would Buy (NET)

Defnitely WWould By 14.6 232 | 227 19.1 13.9 18.0 14.7
BGJ
Probatly Would Buy 364 41.1 44.4 37.3 358.0

Liking for Grifo as Manufacturer

Like Extremely/ WVery Well (NET) 68.2
Like Extremely Well 13.2
Like “ery Well 550
CEH
e
hear maximum, and minimum row values, ! gnag!ng !ng!caies va_lu_e is wnhlm 1fﬂ% af maximum value for row.
(Excluding Controf ading indicates minimurn value for row.
lﬁ__g_r__;__ Significant differences (90% CL) are indicated by lefters) below | NOTE: Fictional brand and data |
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Bi-Plot: CA Score vs. % More Likely To Buy From Grifo* GREFO

All Conceps Premium Fixtures
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More Likely To Buy From Grifo* (%) i
Concept Acceptor Scare {CAY = % for Conceptwho are Top-2 Box on hoth Purchase intent Q3 and Liking For Grifo As Manufacturer Q5.
*Percentage of respondents More Likely to Buy Concept from Grifo than other brands, | NOTE: Fictional brand and data. |
and who are alsa neutral to negative about buying it from any company other than Grifa, [Page 3 of5 ] NEXT
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Bi-Plot: Summary Grid™

Top-Tier and Mid-Tier Concept Extensions

Premium Fixtures

GRIFO

B - bove Ay on CAY Above Avg onEquity Measure

[ IBelow Avy on CAZ Above Avy on E quity Measure

] | Above Avg onCAS Below Average on E quity Measure
Below Avy on CAS Below Awvy on Equity Measure

Retractable Outdoor Spigot

Soap Dispenser Faucet

Towel Bars

Closet Coat Hooks

Qutdoor Water Mister

Bathroom Sinks

Qutdoor High Pressure Connection
Mid-Tier

Kitchen/Bath Cabinet Hardware
Laundry Room Accessory
Decorative Vent Grates

Outdoor Water Fountain

Filtered Hot Water Dispenser (Control)
Outdoor Kitchen Sink

Bathroom Storage Units

Shower Soap Dispenser
Electronic Shampoo Dispenser
Towel VWarmer
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** Based on top 2-box ratings.

NOTE: Fictional brand and data,
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Demographic Summary G Ri}[ FO
Top-Tier Categories — Concept Acceptors vs. Rejecters Premium Fixtures
Hot Wtr Retract. Soap Closet Qutdoor Qutdoor
Disps. Qutdoor | Dispenser Towel Coat Water Bathroom | Hi. Press.
(Control) Spigot Faucet Bars Hooks Mister Sinks Connec.
Acc Re] |Acc Rej | Acc Rej |Acc Re] | Acc Rej | Acc Rej | Acc Rej | Acc  Rej
Base-Total PerGroup (58) (33) B8 (63) | (77) @3 | FB) @B} | @& (77| 78 OFH | FH 7N 73 0N
%% %% % % %% %% %o % %% %%
Gender
Male 38 5 a7 43 =2 43 50 43 51 45 55 52 46 EL
Female 41 43 43 57 48 gf &0 51 49 55 46 48 & 52 49
Age
25to0 34 22 18 295 13 f2 8 i A 16 17 B 8 16 8 12 16
35 to44 13 | 22 19 11 24 20 e i3 | ar 2 19 20 20
45to 54 2 vl M 97 23 24 24 25 2 275 97 o7 g2 21 1B
55 to &4 22 16 i 12 i 24 21 14 30 a3 18 22
65 and Older g 0 14 14 22 15 22 18 18 10 7 12
Average Age 46.4 476 806 | 47.2 43.1 803 | 500 526 | 476 507 | 487 476
[ Baxed number is significantly higher (90% CL) than Acc/Rej number of same Concept
Acc = Concept Acceptar - Those who are Top-2 Box on Furchase fntent and Top-2 Box Liking for Grifo as Manufacturer
Rej = Concept Rejecter -- Those not meeting the above qualifying definition as Concept Acceptar
@M’L | NOTE: Fictional brand and data. |
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