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— Brand Portfolio Analysis —
Positioning research typically involves analysis of multiple
brands, each with its own strategic implications.
Our insightful analysis includes thoughtful summary exhibits that
boil down large amounts of information to simplify communication
of results.
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Fade resistant =
Looks high in quality s |
Durable, will not crack, chip, peel -
Has "fresh" look long after application [N | | b ] ] |
Available in varied finishes I
Great color display =
Mildew resistant B
Not messy/no drips, runs, spatter ===
Non-toxic, environmentally safe ==
Washable and scrubbable -
Small, wet take-home samples available “
Sold at store with paint "experts" | 5§ |
Little or no odor when applied B |
Easy to pour container ==
Sold at store with paint "experts" s |
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