
– Gabor-Granger Methodology –

In this method, respondents are presented with a product concept at a specific 

price and asked if they would buy. The price is changed and the consumer is again 

asked if they would buy or not. This continues systematically until the consumer 

indicates they would not buy.

Analysis of these results yields market projection for product demand across price-

points. This demand curve can be used to estimate expected revenue and discern 

profitability at selected price-points in order to arrive at an overall optimal price. 

Gabor-Granger may have limitations in some instances and should be considered 

for one product in isolation, when learning about the competitive context is 

unnecessary.
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