
– Monadic Pricing Evaluations –

If the number of price-points being considered is relatively few and a competitive 

context is not essential, a monadic approach may be best. A monadic design calls 

for testing concept acceptance at specific price-points using matched independent 

samples. 

The monadic approach ensures that responses are unbiased since only one price-

point for the product concept is being shown to each individual respondent, and it 

represents a realistic exposure to the product since the concept can include all 

marketing elements in addition to the price.

Price sensitivity is then assessed by comparing concept acceptance across the 

independent samples, where each sample evaluated a different price-point of 

interest. This ensures unbiased, clean reads on pricing sensitivity for the price-

points of interest to our clients.
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