StrataMark Dynamic Solutions

— Pricing and Conjoint Analysis —

When price is one of many variables being considered at the product development
stage (i.e., final make-up of the product is still evolving), a conjoint analysis design
may be best. The key tool resulting from a conjoint model is a simulator, which
allows for numerous product configurations to be assessed and the ability to
conduct sensitivity analysis in gauging the impact of differing price levels.

Additionally, conjoint modeling will identify optimal levels within all features
evaluated and provide insight as to whether new features or lower prices is more
compelling to consumers. In using conjoint, price is being assessed in the context
of developing the overall product. Note that conjoint results are derived from
consumer ratings of intent as opposed to the more realistic tasks of consumer
choice offered in a discrete choice design.
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