
– Pricing and Discrete Choice –

A discrete choice design is ideal for examining price sensitivity when other 

product features are largely decided and the primary need is determination of 

market share in various competitive pricing scenarios.

Discrete choice presents consumers with choice tasks that more closely 

resemble an actual purchase situation. Consumers are presented several sets of 

products (or services) and asked to choose between the offerings in each set, 

where each set differs in term of competitors and price levels offered.

The offerings presented to consumers in each set are determined via 

experimental design to enable development of a choice model representing the 

market, though simplified to a degree since it is not possible to completely 

account for all market forces. Note that variables external to those in the study 

can be built into the model to address some presumed market forces.
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The model and resulting simulator allow for anticipated future market pricing scenarios to be easily 

constructed and evaluated (sensitivity analysis), enabling a better understanding of market 

behavior in response to product and price level decisions.
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