
– Product Line Extensions/ Optimization –

When seeking to determine, extend, or consolidate product line 

offerings (e.g., flavors of iced-tea, patterns of paper towels, etc.), 

marketers want to identify the subset of product-line offerings that 

will maximize overall consumer interest.

TURF (Total Unduplicated Reach and Frequency) enables 

identification of a line-up which maximizes consumer reach and 

sales potential while minimizing cost. Note that when the purchase 

frequency component is excluded (quite often), this technique is

simply referred to as Coverage Analysis or Reach Analysis.
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